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Emotion recognition in employee performance interviews
In future, the process of hiring will be fully automated. With deep learning
systems that can analyze facial reactions otherwise invisible to the eye, HR
can try to know if someone is a good fit for the company. While the seven
basic emotions like happy, sad, surprise, fear, angry, disgust and contempt
can be recognized on one hand, confidence, curiosity and passion of the
speaker can also be recognized among other characteristics. Based on this,
the most appropriate candidate can be hired. In this thesis, you will be
performing facial expression recognition in real-time for the seven basic
emotions and you will be study how effective emotion recognition is in
employee performance interviews.
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